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STRUCTURE OF SCHEME OF STUDY

	Nature of courses
	Number of courses
	Credit hours

	General Courses
	
	30

	Disciplinary/ Major
	22
	80

	Interdisciplinary Courses
	04
	12

	Field Experience/ Internship 
	01
	03

	Capstone Project
	01
	03

	Total 
	
	128


Year 1

Semester-I

	Course Code
	Title of the Course
	Credit Hours

	
	Functional English
	03

	
	Islamic Studies or Religious Education/ Ethics
	02

	
	Application of Information and Communication Technologies
	3 (2+1)

	Maj/MC-101
	Intro to Communication and Mass Media
	03 (03+0)

	Maj/MC-
	Practical Journalism
	04 (03+1)

	
	Total Credits 
	15


Semester-II

	Course Code
	Title of the Course
	Credit Hours

	
	Expository English
	03

	
	Ideology and Constitution of Pakistan
	02

	
	Quantitative Reasoning-1
	03

	Maj/MC-
	Introduction to PR and Advertising
	04 (3+1)

	Maj/MC-103
	History of Journalism and Mass Media (Print and Electronic)
	03 (3+0)

	
	Total Credits 
	15


Year -2

Semester-III

	Course Code
	Title of the Course
	Credit Hours

	
	Social Sciences 
	02

	
	Natural Sciences 
	3 (2+1)

	
	Quantitative Reasoning-2
	03

	Maj/MC-
	Introduction to Digital Media
	04 (3+1)

	Maj/MC-
	Media Entrepreneurship
	04 (3+1)

	
	Total Credits 
	16


Semester-IV

	Course Code
	Title of the Course
	Credit Hours

	
	Arts and Humanities 
	02

	
	Entrepreneurship
	02

	
	Civics and Community Engagement
	02

	Maj/MC-
	Introduction to TV and Radio
	04 (3+1)

	Maj/MC-301
	Media Laws and Ethics
	03 (3+0)

	Maj/MC-205
	Contemporary Media
	03 (3+0)

	
	Total Credits 
	16


Year -3

Semester-V

	Course Code
	Title of the Course
	Credit Hours

	Allied
	International Affairs
	03 (3+0)

	Allied
	Gender and Media 
	03 (3+0)

	Maj/MC-303
	Development Communication
	04 (3+1)

	Maj/MC-305
	Communication Theories
	03 (3+0)

	Maj/MC-
	Video Editing & Graphic Designing
	04 (3+1)

	
	Total Credits 
	17


Semester-VI

	Course Code
	Title of the Course
	Credit Hours

	Allied
	Sociology of Media and Culture
	03 (3+0)

	Allied
	Basic statistical inference
	03 (3+0)

	Maj/MC-
	Research Method-I
	03 (3+0)

	Maj/MC-
	Media Production Technique
	04 (2+2)

	Maj/MC-
	Photojournalism
	04 (3+1)

	
	Total Credits 
	17


Year -4

Semester-VII

	Course Code
	Title of the Course
	Credit Hours

	Maj/MC-
	Research Method-II
	03

	Maj/MC-
	Advertising and Marketing Communication
	04 (2+2)

	Maj/MC-
	Practices of Public Relations
	04 (2+2)

	Maj/MC-  
	Internship / Field experience
	03 (3+0)

	Maj/MC-
	Social Media Strategies
	03 (3+0)

	
	Total Credits 
	17


Semester-VIII

	Course Code
	Title of the Course
	Credit Hours

	
	Capstone Project
	03

	Maj/MC-
	TV Production 
	04 (2+2)

	Maj/MC-
	Radio Broadcast
	04 (2+2)

	Maj/MC-
	Digital Media
	04 (2+2)

	
	Total Credits 
	15


TOTAL Hours 15+15+16+16+17+17+17+15 = 128 CR

List of Minors for student of BS Mass Communication

Students of BS Mass Communication may opt one or two of the following minors as per availability of the resources and offering of concerned department.

List of Minors 

01. Minor in Gender Studies 

02. Minor in Sociology 

03. Minor in Psychology 

04. Minor in Social Work

05. Minor in Economics 

06. Minor in IR

07. Minor in Political Science

08. Minor in English

09. Minor in Urdu

010. Minor in Management Science 

011. Minor in IT

012. Minor in Graphic Designing  

Scheme of Studies

Minor in Mass Communication

Students will complete one pre-requisite course and then will opt any two courses depending on the availability of the resources.

	Title of the Course
	Credit Hours

	Prerequisite:

Media production and Techniques 
	04 (2+2)

	Advertising and Marketing Communication
	04 (2+2)

	Practices of PR
	04 (2+2)

	TV Production 
	04 (2+2)

	Radio Broadcast
	04 (2+2)

	Digital Media
	04 (2+2)


Scheme of Studies 

Allied Course from Department Of Mass Communication

	Course Code
	Title of the Course
	Credit Hours

	MC/Min-202
	Media and Information Literacy
	03 (3+0)


Dr. Sumera Batool 

Chairperson

Department of Mass Communication 

Lahore College for Women University 

Lahore 

Dated:

Year 1

Semester 1

General Courses:

(3+2+3)

· Functional English

· Islamic Studies or Religious Education/ Ethics

· Application of Information and Communication Technologies
Maj/MC-101

Introduction to Communication and Mass Media
             (3+0)
Course Description:

An introduction to the primary areas of study in the communication discipline. Emphasis is on developing communication competence and understanding communication processes because Communication is the life blood of social as well as corporate world. 

Objectives:

This course is aimed at introducing students with the concept and importance of Communication in interpersonal, social, political and cultural context and distinguish among various media.

Outline:

· Communication (Definitions, Meanings & Significance)

· Major Types of Communication ( Oral & Written)

· Forms of Communication. (Language, Facial Expressions, Gestures, Signs and Symbols)

· Level of Communication (Intra-personal, Inter-personal, Extra-personal, Group Communication, Organizational Communication and Mass Communication)

· Process of Communication: source, message, channel, noise, Destination, encoding, decoding and feedback.

· Effective Communication (Essentials & Barriers in Communication )

· Functions of Mass Communication ( Education, Information, Opinion Formation, Entertainment)

· Models (Meanings, definitions and Functions) 

· Various Models of Communication (i-Linear Communication Model, ii-Lasswell’s Communication Model, iii-The Shannon-Weaver Communication Model, iv-Berlo’s S-M-C-R Communication Model, v-The Osgood-Schramm Communication Model)

· Communication and Social life.

· Types of communication (strategic communication, inter-cultural communication, professional communication, health communication, Agricultural, political communication)

· Social and cultural contexts of communication 

Media of Mass Communication:

Dimension, Components, Functions and Effects of Mass Media of the following:

· Print Media: Newspapers, Magazine, Periodicals, Books, pamphlets etc

· Broadcast Media: Radio, TV, Film

· Social Media: (Internet, Mobile Phones, Telephones Blogging, New Media etc)

· Traditional/Folk-Media

Comparative Study of mass media

Outcomes:

Student are able to critically analyze Communication Process in various perspectives and how different types of communication effect differently.

Books Recommended:

1. Dominick, J.R.(2006). Dynamics of Mass Communication (8th ed.) New York. McGraw-Hill

2. Merrill, J.C.,Lee, J, Frienflander, E,J, (1994).Modern Mass Media(2nd ed). New York. Harper Collins College Publishers.

3. Straubhaar,LaRose.(2002). Media Now: Communication Media in the Information Age (3rd ed).USA. Wadsworth.

4. Vin,R.(2003). The T.V News Handbook,MacMillian.

5. Venkatiah,S.(2001).Broadcasting Educating, Anmol Publications.

6. Lyne,S.(2005).Telecommunication(8th ed).McGraw Hill.

7. Arun,B.(2005).Impact of internet on Journalism,Akansha Publishing House.

8. Anish,P.Film-TV & Theatre(Dictionary),Isha Books.

9. Paul, W.(2005).Practical Cinematography,focal Press.

10. Dayer,K,T.(1998), Electronic Empires,Arnold Publishing House.

11.  Understanding Mass Communication, Defleur Dennis, Houghton Mufflin Co. Bostan. 2000 

12.  Introduction to Mass Communication, Edward J. Whetmore, Wadsworth Publishing Co. California 1995. 

13.  Journalism for All, Mehdi Hassan and Abdus Salam Khurshid, Aziz Book Depot, Lahore. 6th ed., 1997.

14.  Iblagh Kay Nazriyat, MuqaddaraShamsuddin, M. (Nation Language Authority, Islamabad 1990.

15. Dynamics of Mass Communication Roger Dominic 6th ed, McGraw Hill New York, London 1999. 

16.  Ta’araf-e-Iblagh-e-Amma, Matin-ur-RehmanMurtaza, Department of 

17.  Communication, University of Karachi –2000. 

18.  Introducing Mass Communication Michael W. Gambol, McGraw Hill, 1996. 

19.  Media of mass communication, John Vivian 5th Ed. Allyn and Bacon, London, 2000. 

Maj/MC-
                                 Practical Journalism                                     3(3+0)
DETAIL OF NEW COURSE FOR APPROVAL 
BY THE ACADEMIC COUNCIL
Name of Academic Program: BS Mass communication 

Department: Mass communication
Course Title:         Practical Journalism             No. of Credit Hours 3(3+0)    Course Code: Maj/MC-
Year:      1             Semester: 1         Implementation Date: 

BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 
	Detail of New Course Contents

	Course Description:

This course is a study of fundamental news gathering and writing in which the  students learn the evaluation of news, news gathering problems and techniques,  writing leads, organizing stories, and overcoming grammatical and structural  problems. It makes them familiarize with the basics of news, its essential parts, the art of translation and proofreading. It will help students develop skills in writing opinion on the basis of in depth reporting and research. The course will cover the role of the editorial and opinion page, editorial writing, personal column writing, critical writing and niche columns (arts/entertainment, sports, etc.) like features. 

Objectives: 

This course is designed to introduce the basic sources of news gathering and techniques of news writing that will be helpful for the students to get acquaintance with the basic journalistic skills.  It is designed to introduce editing skills for newspapers and magazines. It will also cover new trends in newspaper design that will equip the students with the latest skills of page making and editing.

Outline: 

· News: Definitions, kinds, elements, values and news sources.

· Set up of Newspaper Organization

· Reporting (Soft Report – Hard report).

· Beat reporting: Types, techniques & dynamics

· Investigative Reporting: Basics, Requisites & Techniques

· Techniques of news writing.

· Different Styles of Writing a Report

· Qualities and functions of the reporter.

· Press Release, its objectives and importance

· Journalistic Terminologies

· Interviewing and its techniques

· Introduction, Importance, and process of Sub-Editing.

· Functions and Qualifications of Sub-Editor.

· Concept of Gate Keeping and framing.

· Headlines: Techniques and types; new trends in headlines.

· Translation of news, techniques, and rewriting news.

· Usage of computer in the editing process

· Computerized page make-up.

· Editorial Definition, Importance, Functions. 

· Study of Editorial Pages of Leading National Dailies.

· Writing Practice

· Feature articles: Definitions, Importance, and Types.

· Difference between feature and other Journalistic Writings.

· Writing Practice

· Definition, Importance, and Types.

· Review: Writing Reviews for Books, TV, Film and Radio 



	RECOMMENDED BOOKS
1. Gaunt, Philip. (2002). Making the newsmakers: international handbook on journalism training. New York

2. Keeble, Richard. (2008). The newspapers handbook. Series: Media practice. London

3. Jossi, Franke: An Introduction to Reporting, Lahore. 2004.

4. Gamble, Michael W.: Introducing Mass Communication, New York. 1989.

5. Brooks, B. S., & Pinson, J. L. (2013). The art of editing. Pearson Education.
6. Murray, G. E. (2009). Effective editing: A practical guide for students and professionals. Marquette Books.  
7. Sissons, H. (2006). Practical journalism: How to write news. SAGE Publications Ltd.
8. Aggarwal, V. B. (2006). Essentials of practical journalism. Concept Publishing Company.
9. Society for News Design. (2013). The best of news designs (34th ed.). Rockport Publishers. 
10. Errea, J., & Gestalten. (Ed.). (2018). Newspaper Design: Editorial design from the world’s best newsrooms. Gestalten.  
11. Hodgson, F. W. (2013). News subediting (3rd ed.). Routledge.  
12. Hicks, W., & Holmes, T. (2002). Subediting for journalists. Routledge.  
13. Judd, K. (2001). Copy editing: A practical guide (3rd ed.). Crisp Learning.
14. Zelizer, B., & Allan, S. (2010). Keywords in news and journalism studies. Open University Press. 
15. Saxena, S. (2006). Headline writing. SAGE Publications Pvt. Ltd.
16. Ellis, B. G. (2001). The copy editing and headline handbook. Perseus. 
17. El-Sakran, T. M. (2004). News translation: Strategies and Techniques. University Book House.  
18. Frazell, D. L., & Tuck, G. (1996). Principles of editing: A comprehensive guide for students and journalists. McGraw Hill, New York


Semester 2
General Courses:

(3+2+3)

· Expository English
· Ideology and Constitution of Pakistan
· Quantitative Reasoning-1
Maj/MC                      Introduction to PR and Advertising 


4(3+1)
DETAIL OF NEW COURSE FOR APPROVAL 
BY THE ACADEMIC COUNCIL
Name of Academic Program: _BS Mass Communication_________
Department: __ Mass Communication _______

Course Title: __         Introduction to PR and Advertising ____   No. of Credit Hours: 4(3+1)      Course Code: _ Maj/MC ____
Year: _1__                     Semester: __2_                              Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 

	Detail of New Course Contents

	This undergraduate course offers an in-depth introduction to the fundamentals of advertising and public relations. Students will explore strategies, and practical applications of these communication disciplines, gaining insights into creative processes, ethical considerations, and their roles in shaping public perception and brand image. The course is tailored for undergraduate students, focusing on effective communication, ethical practices, and cultural relevance.

Course Contents:

· Introduction to Advertising

· Overview of advertising

· Cultural influences on advertising strategies

· Structure of advertising agency 

· Advertising Strategies and Campaigns

· Target audience analysis

· Creative concept development and execution

· Media planning and buying

·  Ethics and Social Responsibility in Advertising

· Introduction to Public Relations

· Overview of public Relations

· Cultural influences on PR strategies

· Public Relations Strategies and Campaigns

· Target Public analysis

· Campaign development and strategy 

· Media and crisis communication

·  Ethics and Social Responsibility in Public Relations

· Digital Marketing and PR

· Integrating digital strategies into advertising and PR efforts

· 
Difference between Advertising and PR 

· Pakistani Culture and Representation in Advertising and PR

Course Outcomes:

By the end of this course, students will be able to:

· Understand the fundamentals of advertising and public relations ‘

· Evaluate advertising and PR strategies critically and ethically.

· Create effective and culturally relevant ad campaigns.

· Develop and implement PR strategies, engaging stakeholders in Pakistan.

· Utilize digital media effectively for advertising and PR campaigns.

· Analyze and evaluate advertising and PR strategies from a local cultural perspective.



	RECOMMENDED BOOKS
1. Advertising and Promotion: An Integrated Marketing Communications Perspective" by George E. Belch and Michael A. Belch

2. "Public Relations: Strategies and Tactics" by Dennis L. Wilcox and Glen T. Cameron

3. ""The New Rules of Marketing and PR: How to Use Social Media, Online Video, Mobile Applications, Blogs, News Releases, and Viral Marketing to Reach Buyers Directly" by David Meerman Scott

4. "The Father of Spin: Edward L. Bernays and The Birth of Public Relations" by Larry Tye.


Maj/MC-103     History of Journalism and Mass Media (Print and Electronic)     3 (3+0)
Course Description:

This course surveys the history of media forms and communication technologies, charting the historical trajectory from emergence in Pakistan. It explores mediation in and across time and the emergence and development of different media forms in relation to particular social, economic, perceptual, and technological conditions and historical moments.

Objectives:

This course is designed to acquaint the student with the role of Muslim Press in sub-continent with reference to the work of eminent Muslims Journalists, and its role during Freedom movement and struggle for Pakistan. It is further designed to help student to have a look on the evolution of Print and electronic Media in Pakistan from Beginning till date, with reference to their problem and prospects.

Outline:

1 Historical Background:


a) Beginning of printing and publishing in the World.


b) Growth of Muslim Press in the sub-continent. 


c) Role of sir Syed Ahmed khan, Moulana Hasrat Mohani, Moulana 
Muhammed       Ali Johar, Moulana Abul Kalam Azad and Zafar Ali Khan.


d) Press and Pakistan Movement.

2. History and Development of Press:


a) Major Developments and problem of Press in Pakistan since  
Independence.

3. Electronic Media In Pakistan:


a) Brief Introduction to Media in Pakistan.


b) Growth & expansion of Radio, Television and Film in Pakistan.


c) Growth of Cable television and its cultural and ethical dimensions.


d) Electronic Media in Private sector. F.M radio & Satellite Television.


e) On-line Journalism: development and future prospects. 

4. Journalism:

a) Introduction to journalism. (Concept and significance)

b) Function of Journalism, Quality Journalism, Yellow Journalism, Popular Journalism, embedded Journalism, online Journalism.

c) Understanding Journalistic norms.

d) The role of journalists in a democracy.

f) Social, cultural, political and economic influences on the practice and profession of journalism.

Outcomes:

At the End of this course Students will be able to understand the history of Mass media with reference to Pakistan and development of media according to Pakistan's culture and society.

Recommended Books:

1. Khurshid Abdus Salam, Journalism in Pakistan,United Publishers, Lahore.

2. Lent J.A., Newspapers in Asia.

3. Majeed Nazami, Press In Pakistan, Department of Political Science, University of Punjab,Lahore.

4. Hasan Mehdi,  Mass Media in Pakistan.

5. French David and Richard Micheal(2000),Television in Contemporary

6. Asia,SAGE Publications International,UK

7. Aziz Yousaf(2003), Canble Television_A Vision for Future, Pakistan.

8. Aziz Yousaf(2003), Prospect & Promotion of electronic Media in Pakistan.

9. Sh. Mugheesuddin(1981), ABC of Radio Production.

10. Niazi, Zamir, Press in Chains

11. Ahmed,S(2005), Journalism and Press. Anmol Publications Pvt.Ltd.New Dehli

12. Ahmed,S(2005),Art of Modern Journalism, Anmol Publications

Books in Urdu

13. Khurshid Abdus Salam(1966), Fun-e-Sahafat, Karwan Karachi.

14. Hijazi,M.A.,(2005), Fun-e-Idarat,6th Ed. Adan Printers

15. Naz, Ahsan Akhtar (2002), Pakistan mai Taraki Pasand Sathafat, Zahid Bashir Printers, Lahore.

16. Shafiq, Jalundhary(2008), Sahafat Aur Iblagh, 10th Ed. Ali Ejaz, Lahore.

17. Hijazi,M.A.,(1995),Punjab mai Urdu Sahafat, Azhar Sons Printers, Lahore.

18. Hussain,M.S.,(2004),Iblaghiat,Education Publication House Delhi.

Year -2

Semester 3
General Courses:

(2+3+3)

· Social Sciences
· Natural Sciences
· Quantitative Reasoning-2
Maj/MC-

              Introduction of Digital Media                                     4 (3+1)
DETAIL OF NEW COURSE FOR APPROVAL 
BY THE ACADEMIC COUNCIL
Name of Academic Program: _BS Mass Communication_________
Department: __ Mass Communication _______

Course Title: __                       Introduction of Digital Media ____   No. of Credit Hours:__4(3+1)       Course Code: _ Maj/MC-____
Year: _2__                     Semester: __3                               Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 

	Detail of New Course Contents

	Course Description:
This course introduces students to the evolving landscape of digital media, covering the key concepts, tools, platforms, and trends that shape contemporary media communication. Students will explore the impact of digital media on society, culture, business, and communication practices.

Objectives:

· Understand the fundamental concepts and terminologies of digital media.

· Analyse the impact of digital media on various aspects of society and culture.

· Familiarize themselves with digital media production tools and platforms.

· Critically assess ethical, legal, and privacy considerations in the digital media realm.

· Recognize emerging trends and technologies in the field of digital media.

Outline:

· Definition and scope of digital media

· Evolution and history of digital media

· Digital media's role in communication and society

· Social media platforms: Facebook, Twitter, Instagram, etc.

· Video sharing platforms: YouTube, TikTok, Insta, Facebook

· Podcasting and audio platforms

· Mobile apps and digital content consumption

· Basics of graphic design and visual communication

· Introduction to video production and editing

· Audio production and podcasting essentials

· Writing for the digital media landscape

· Digital marketing strategies: SEO, SEM, content marketing

· Advertising in the digital era: display ads, influencer marketing

· Data-driven marketing and analytics

Outcomes: 

Upon completing a course in digital media, students can expect to achieve a set of valuable learning outcomes that will equip them with the knowledge and skills necessary to navigate the digital media landscape effectively.

	1. Digital Media: Transformations in Human Communication" by Paul Messaris..

2. Digital Media and Society: An Introduction" by Adrian Athique. 
3. The Basics of Digital Media" by Leah A. Lievrouw. 
4. Media/Impact: An Introduction to Mass Media" by Shirley Biagi. 
5. Digital Media Primer" by Yue-Ling Wong. 
6. The Social Media Handbook" by Nancy Flynn and Theresa Cramer
7. Digital Marketing for Dummies" by Ryan Deiss and Russ Henneberry. An accessible guide to digital marketing, covering strategies, tools, and tactics for promoting products and services online.

8. The Content Code: Six Essential Strategies to Ignite Your Content, Your Marketing, and Your Business" by Mark W. Schaefer. 
9. Podcasting For Dummies" by Tee Morris and Chuck Tomasi. A beginner's guide to podcasting, covering everything from planning and recording to editing and publishing podcasts.

10. The New Digital Age: Reshaping the Future of People, Nations and Business" by Eric Schmidt and Jared Cohen..

11. Social Media Marketing: The Next Generation of Business Engagement" by Dave Evans

12. "The New Rules of Marketing and PR: How to Use Social Media, Online Video, Mobile Applications, Blogs, News Releases, and Viral Marketing to Reach Buyers Directly" by David Meerman Scott. 


Maj/MC-                              
Media Entrepreneurship
                         4 (3+1)                                    
DETAIL OF NEW COURSE FOR APPROVAL 
BY THE ACADEMIC COUNCIL
Name of Academic Program: _BS Mass Communication_________
Department:  Mass Communication      Course Title: Media Entrepreneurship
    No. of Credit Hours:__ 4 (3+1)      Course Code: __ Maj/MC ___
Year: _2__                     Semester: __3_                              Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 

	Detail of New Course Contents

	Course Description:

This course provides students with an understanding of media entrepreneurship's relevance in the modern world. It covers the basics of the media industry and its sectors, essential skills for starting and managing a media venture, and explores unique challenges and opportunities in Pakistan's context. Students will develop critical thinking and creativity in generating media business ideas and enhance communication and presentation skills for effective conveyance of start-up concepts.

Course Contents:

Understanding Media Entrepreneurship

· Definition and significance of media entrepreneurship.

· Key characteristics and traits of successful media entrepreneurs.

· Overview of media start-ups 

· Media Industry Overview

Introduction to various sectors of the media industry (print, digital, broadcasting).

· Generating creative media business ideas.

· Identifying target audiences 

· Media Business Models

· Introduction to common media business models 

Case studies of successful media startups with different business models.

· Marketing and Promotion for Media Ventures

· Basics of branding and creating a media brand identity.

· Introduction to marketing strategies for media startups.

· Significance of Digital media entrepreneurship in current era 

Challenges and Opportunities in Pakistan's Media Industry

Outcomes of the Course:

· Students will understand the fundamentals of media entrepreneurship and its significance.

· Students will be familiar with the different sectors of the media industry.

· Students will have basic skills and strategies required to start and manage a media venture.

· Students will recognize the challenges and opportunities specific to media entrepreneurship in Pakistan.

· Students will be able to generate creative media business ideas.

· Students will improve their communication and presentation skills in the context of media start-up concepts.



	RECOMMENDED BOOKS

1. Picard, R. G. (2011). The economics and financing of media companies. Fordham Univ Press.
2. Ferrier, M., & Mays, E. (2017). Media innovation and entrepreneurship. Rebus Community.
3. Ulin, J. C. (2019). The business of media distribution: Monetizing film, TV, and video content in an online world. Routledge.
4. LeBlanc, J. W., Sylvie, G., Jan Wicks, L., Hollifield, C. A., Lacy, S., & Ardyth Sohn, B. (2014). Media Management: A Casebook Approach. Routledge




Semester-4
General Courses:


(2+2+2)

· Arts and Humanities

· Entrepreneurship

· Civics and Community Engagement
 Maj/MC-                        Introduction to TV and Radio                                    4 (3+1)             
DETAIL OF NEW COURSE FOR APPROVAL 
BY THE ACADEMIC COUNCIL
Name of Academic Program: _BS Mass Communication_________
Department: __ Mass Communication _______

Course Title: -                        Introduction to TV and Radio                                 No. of Credit Hours: 4 (3+1)              Course Code: _____
Year: _2__                     Semester: __4                             Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 

	Detail of New Course Contents

	This course will introduce the basic structure of TV and radio channels and enhance the knowledge of the students regarding TV and radio broadcast. It will consider the origins if TV and radio, their future in digital convergence and their role in both reflecting and constituting global society. This course is the introduction to technical conceptual aspects of broadcast media. It will sensitize students with the contemporary trends of mass media.

Objective: 

This course has two primary goals: First, it will trace the development of radio and television from a humanistic perspective as well as a technological advancement. Second, it will look at recent work in radio and television as a means of assessing both the changing nature of broadcast industry in Pakistan and Internationally. 

Outline: 

· Importance of Radio as Communication Medium

· Brief History of radio 

· Technological Aspects (AM vs. FM)

· Characteristics of Radio as a Medium

· Basic terminologies 

· Organizational Structure of Radio

· Campus and community Radio

· Radio Ethics

· Role and Responsibilities of a Broadcaster

· Radio programming and Formats (music, news report, drama, feature, documentary)

· Introduction to TV as an Industry (Local and International perspective, Conglomerates)

· History of Television  

· Introduction to TV Programming (Formats, Genres, Types of TV programs) 

· TV as Broadcast Technology (TV Standards)

· TV as an Organizational Setup (Working of TV channels)
· TV and radio as Commercial Institution (Consumerism, Prosumers and Producers)

· TV and radio as Global Medium (Globalization, Media Imperialism, Hybrid programming,)

· TV and radio as Propaganda and Warfare Tool

· TV and radio as Educational Medium

Outcomes: 

Students will be able to understand the basics of TV and radio medium. They will be able to understand the working of radio and TV channels 


	RECOMMENDED BOOKS

1. Andrew Hart, Routledge, Understand the Media, New York, 1991.

2. Conrad Fink, Longman, Inside the Media. New York, 1990.

3. John Fiske, Mcthuen, Television Culture, London. 1987.

4. Conrad Lodziak, Frances Prilie, Power of TV, London, 1986.

5. The Radio Station: Broadcast, Satellite & Internet by Michael C. Keith, 2010. 

6. Something in the Air: Radio, Rock, and the Revolution That Shaped a Generation by Marc Fisher, 2000. 




Maj/MC-301

              Media Laws and Ethics

                          3(3+0)
DETAIL OF AMENDED COURSE FOR APPROVAL 
BY THE ACADEMIC COUNCIL

Name of Academic Program: _BS Mass Communication_________
Department: __ Mass Communication _______

Course Title:                          Media Laws and Ethics
No. of Credit Hours:__3(3+0)_       Course Code: _____
Year: _2__                     Semester: __4                             Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 

	Detail of Previous Course Contents
	Detail of Amended Course Contents

	Course Description :

Introduction to press freedom, law, and theory; media regulation and policy; relationship between law and ethics; key ethical issues in professional communications. Media Law and Ethics is designed to 

(1) Introduce students to First Amendment doctrines and issues concerning freedom of expression,

 (2) Explain applications of the law to the work of journalists and communicators, and

 (3) Engage students in a conversation about the ethical and political issues facing the news media.

Objectives:

The course seeks to apprise the students about the codes of ethics, the laws and regulations, which are governing and regulating the media in Pakistan. The course develops the sense of norms, values and responsibility in future professionalize, government media relationship and press freedom in Pakistan.

Outline:

Ethics

• Introduction, need and nature

• Sources of ethics in Pakistan society.

Media ethics

• Need and scope

• Ethics and media profession

• Social responsibility theory

• Islamic code of ethics

Ethical problems

• External and internal pressures on media

• The violations of ethics in Pakistan (deadline and ethics)

• Privacy, corruption, personal interests, Obscenity etc.

Codes of Ethics and Application

• International codes of ethics (Print, electronic and web media)
• Pakistani codes of ethics (ethical code of practice – 17 points in press council ordinance, 2002)

· PFUJ, APNS, CPNE

Media laws

• Freedom of Press in Pakistan (Past and Present)

• Evolution of press laws in sub-continent and Pakistan.

• Salient features of the current press ordinances:-

1. PEMRA ordinance.

2. Press Council Ordinance

3. Press Laws: An overview

4. Defamation Ordinance

5. Copy Right Act

6. Contempt of Court Ordinance.2002

7. Code of Ethics with Western and Islamic Perspective                                                      

Outcomes:

Students will be able to:

      1.
Practice communication within legal boundaries by employing appropriate use of 
others’ work (in attribution, copyright, trade-  marks, and so forth).

      2.
 Practice communication within legal boundaries by demonstrating ability to I 
identify legal constraints and defenses that shape mass media messages.

3. Practice communication within legal boundaries by constructing 
messages that meet the laws and statutes applied to free speech.

4. Demonstrate they value freedom of speech in the marketplace of ideas by understanding the historical development of free speech.


	Course Description: 

This course provides an in-depth exploration of the legal and ethical frameworks governing media practices in Pakistan. It covers key legal principles, regulations, and ethical considerations that journalists and media professionals need to be aware of while working in the Pakistani media landscape.

Objectives:

· Understand the legal structures and regulations governing media in Pakistan.

· Analyze ethical dilemmas faced by media professionals and make informed decisions.

· Apply legal and ethical principles to media practices and scenarios.

· Recognize the role of media in promoting democracy and accountability.

· Communicate effectively and responsibly within legal and ethical boundaries.

Outline:

· Significance And Functions of Press Laws & Code of Ethics to Regulate the Media.

· Define Ethics and its use in media/journalism 

· Freedom of Press & Social Responsibility 

· Pakistan Electronic Media Regulatory Authority Ordinance 2002

· Press, Newspapers, News Agencies, and Books Regulation Ordinance 2002.

· Press Council Ordinance 2002.

· Defamation Ordinance 2002.

· Freedom of Information Ordinance 2002 

· Protection of Journalists and Media Professionals Act 2021

· The Prevention of Electronic Crimes Act, 2016

· Copy Rights Act 1962
Outcomes: 

Students will be able to know all the media laws and they will have the knowledge of their various rights.  



	Recommended Books
	Recommended Books

	- 

1. Naz, A. (1998). Subaftic Zimadoryan Muqadra Qaum Zabar. Islamabad.
2. Naz, A. (1998). Sohafti Qananee. A.H. Publishers, Urdu Bazar, Lahore
3. Naz, A. (1998). Sabafti Ikhlaqiat, Azeem Academi Urdu Bazar, Lahore.
4. Naz, A. (1998). Mukalmat, (Interviews of 35 leading editors journalism and intellectual), Al Qamar Centre, Urdu Bazar, Lahore.


	.
1. Media Laws and Ethics in Pakistan by Sohail Bajwa. 
2. Media Laws and Ethics in Pakistanby Rana Usman Hameed..

3. Media Ethics in Pakistan: A Historical and Comparative Study by Mazhar Abbas
4. Media Ethics: Cases and Moral Reasoning" by Clifford G. Christians, Mark Fackler, and Kathy Brittain McKee. 
5. Media Ethics: A Philosophical Approach by Matthew Kieran. 
6. Ethics for Journalists by Richard Keeble. 

7. "Media Ethics and Accountability Systems" by Vinod Pavarala and Kanchan K. Malik. 
8. "Media and Society in Pakistan" by Shahid M. Amin. 
9. "Media Literacy and the Challenge of New Information and Communication Technologies" by Paulo Serra. 
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	Course Description:
This course will also discuss the issue of contemporary world media and looks at who defines reality today. This course will enable the students to analyze these media organizations in terms of their information, influence, entertainment, persuasion, and socialization functions.
Objectives: 
This course is intended to introduce students to the main media organizations in contemporary world by tracing their evolution from primitive societies to the present and projects current trends into the future. It will provide an overview of the media conglomerates and their power. This course will also discuss the issue of contemporary world media and looks at who defines reality today. This course will enable the students to analyze these media organizations in terms of their information, influence, entertainment, persuasion, and socialization functions. The course will also provide a thought to discuss the opportunities and challenges the mass media promise for the future.

Outline:

Globalization

Four Factors stimulating Globalization/Criticism

· Elements of Media System: 

a) Cultural characteristics of a country
b) Philosophies of media System

c) Regulation of Media 


d) Financing of Media.This

e) Accessibility of Media 


f) Media Content

g) News reporting 



h) Media Audiences

Profile of Major Media Giants

a) CNN
b) BBC
c) VOA
d) VOG
e) Al-Jazeera

f) AP

g) Reuter
h) AFP

I) Star Network

Profile of World Elite Press

a) The New York Times

b) The Washington Post

c) The Los Angles Times

d) The London Times

e) The Guardian


f) Times

 g)News Week

Media Conglomeration

Big Media Giants:

a) AOL

b) Time Warner

c) Walt Disney

d) News Corporation
e) General Electric

 f) Bloomberg

Outcomes: 

The student will be able to understand the role and functioning of major world media giants.
	Course Description:
This course offers an exploration of the structures, systems, effects, conventions, and genres of contemporary media with an emphasis on improving media literacy to foster critical and educated consumption of media. 

Objectives:
This course will provide an insight into contemporary mass media and their organizational structures and how the developed world maintains its media hegemony over developing countries through their modes of communication e.g. wire services, TV channels, radio satellites, newspapers and magazines.

Course Contents
· Introduction to Contemporary Media

· Evaluation of Mass Communication

· Contemporary Media and types

· Function of Media

· Information Society and Characteristics

· Globalization, Causes, and Effects

· Mass Media and Influences

· Political economy of Mass Media

· Satellites

· Major Media Organizations of the World & Globalization 

· Media Conglomerates, Mega-Mergers, Concentration of Ownership  

· Contemporary Social Issues  

· Media Hegemony

· Media Environments & Popular Culture and Consumerism

· Digital Divide

· ICTs and Development - Trends in E-strategies & Digital Media 

Learning Outcomes
The students will be able to understand the notion of Contemporary world Media and its importance towards globalization. They will comprehend the organizational structure, system, and effects of major media corporations of the world. Also  be acquainted with the media hegemony of the developed world



	Recommended Books
	Recommended Books

	5. - Inside the BBC and CNN by Lucky Kung and Shark Leman (2000) London and New York Rutledge 


	1. Bob, V. (2017). Contemporary Mass Media: Producers and Consumers. Iowa: Kendall Hunt Publishing.

2. Dominick, J.R. (2014). Dynamics of Mass Communication: Media in Transition (14th Edition). NY: McGraw Hill Inc.

3. Thussu, D. K. (2017). International Communication. London: Sage Inc.

4. Vivian, J. (2015). Media of Mass Communication, London: Pearson Inc.




Year -3

Semester 5

Allied Course:

Allied       

        International Affairs 


3 (3+0)
Course Description:
This course introduces to think globally, systemically, and evolutionary and addresses contemporary issues in globalization, It examines the complexity of the region, with special emphasis on economy and conflict resolution and takes an in-depth look at contemporary Pakistan and how it came to be that way, with particular emphasis on the rise Terrorism.

Objectives:

To understand the major concepts of international relations, including: power, the international system, balance of power, hegemony, conflict, cooperation, integration, globalization, interdependence, dependence, regimes, globalization, equality, justice, sustainability, and international political economy

Outline:

1. Foreign Policy-Its components and tools

2. Global Politics- Shift in Balance of power: end of bipolar system and its implications

· Nuclear power in Global Politics

3. The United Nation and its Role in Conflict Resolution. 

4. Issues at International Level


A. Asia

· Kashmir Issue, History and Current Status

· Afghanistan Issue

· Iran: Its Geo Strategic Importance and Future Perspectives

· Central Asian States- Their Economic Importance and Future Perspectives.


B. Middle East Conflict

· Palestine Issue (till Date)

· Iraq War and Its After Effects

· Bilateral and Regional Conflicts of Middle East States

· Oil Politics in Middle East (Current Perspectives)

1.C. Europe

· Muslims and their Identity  Problem in Europe – Case Study of Turkey and France.

· Bosnia- A new Muslim State in Europe

1.5. International Political Economy:

· World Bank and Its role in World Economy, IMF, WTO

1.6. Regional and International Organization:

· European Union, ECO, NAM. Arab League

· Emerging Issues: Terrorism Issues after 9/11

· Nuclear Issues:

 (Nuclear States, NPT, A threat for USA, Israel-USA Nuclear Relations, Russia-India Nuclear Relation: 

Outcomes:

· Students will understand the dynamics and implications of interdependence among states and peoples. 

· Students will be able to apply academic learning to real world experiences

Recommended Books:

1. Safdar Mahmood (2006-07) International Affairs. 2nd Ed. Jahangir Printers, Lahore.

2. Saiyyad Muhammad, Saleem Moini (1995) International Law. Pakistan writer's Co-operative Society Karachi, Lahore.

3. Saeed, Khawaja Ahmad (2007), The Economy Of Pakistan, Oxford University Press.

4. Inyatullah, (1997). State and Democracy in Pakistan, Vanguard Books Pvt. Ltd., Lahore.

5. Rizvi, Hasan Askari (2000), Military, State and Society in Pakistan, Macmillian Press Ltd.

Allied    


Gender & Media 
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Description:


This course strengthens the concept of gender in the society and its importance regarding media. It will help the students the to know their rights and create awareness and courage against violence 

Objectives: 

This course strengthens the concept of gender in the society and its importance regarding media. It will help the students the to know their rights and create awareness and courage against violence 

Outline: 

· Gender: Definition, Concept, characteristics,

· Status of Gender in Pakistan 

· Gender issues and mass media 

· Portrayal of women in media 

· Status of gender in media profession 

· Media and Violence 

· Definition 

· Kinds of violence promoted by mass media

· Women in mass media and communication in Asia against violence and peace building 

· Violence in media entertainment 

· The media influence on eating disorder

· Role of media to stop violence against women 

· Media and prejudices 

· Gender discrimination and media 

· Women and technology: the Gender Gap

· The adverse effect of advertising on women 

· The effects of printed media on Gender roles 

· Role of NGO’s in sensitize gender issues. 

Outcomes:

Students will be able to understand types of domestic violence and can fight against it. Students especially women will be aware about their status in the society 

Recommended books: 

1. Gender and the Media by Rosalind Gill (Kings College, London) 2004

2. Media gender and identity by David Guantlett (Australia) (2005)

Major Courses:
Maj/MC
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Lack of education and training

Control over media


Economic Problems

Administrative problems

Media Sociology

Case Studies: work on developing a communication strategy

	Final Project:

Students are required to work on developing a communication strategy involving a development project.

Outcomes:

The students will be able to design communication strategy for any developmental project. They will also be able to write reports for development communication.    

	Course Description:
This course introduces students to the theory, principles, and practices of development communication. It explores how communication can contribute to social change, development, and improvement of the quality of life in various contexts. The course covers key concepts, strategies, and tools used in the development communication projects.

Objectives: 

· Understand the fundamental concepts and theories of development communication.

· Analyze the role of communication in various development contexts.

· Apply communication strategies and tools to address development challenges.

· Critically assess the ethical and cultural considerations in development communication.

· Design and execute a basic development communication project.

Outline: 

· Definition and evolution of development communication

· Dominant and Alternative Paradigms of Development

· Seven areas for social development (Infrastructure, Health & Sanitation, Women & Child Development, Food & Agriculture, Commerce & Industry, Population Planning, Environment, 

· Diffusion of Innovation Theory

· Concept of Social Change and Role of Opinion Leader

· Difference between Development Communication, Development Support Communication, and Development Journalism 

· P-Process for Social Development 

· Message Construction for DSC

· Use of social media in development 

Final Project:  At the end of the semester students are required to design a social developmental campaign on any social issues. Students are required to design different tools for the awareness and diffusion of innovation. 

Outcomes: 

The students will be able to design strategies for any developmental project. They will also be able to write reports for development communication.    


	Recommended Books
	Recommended Books

	1. AIOU. (2002).  Reader on Development Support Communication. Department of Mass Communication. AIOU, Islamabad.
2. Anjaneyulu, Shri K.et.al.(1999). Local Radio. making an impact. Agricultural Information Development Bulletin.
3. Ascroft, J. (1991).  The Profess of Development Support Communication. A.Symposium paper, Ohio. The Ohio State University
4. Chen, P. ( 2002).Visual Communication Materials for Rural Audiences. Re-orienting artists and copywriters. Development Communication Report.
5. Hamid, M. (1996). Global Communication in Transition, Sage publication, London

6. Hedebro, G. (1999). New perspectives on Development: how Communication contribute. Communication and Social Change in Developing Nations: a critical view, Iowa: The Iowa StateUniversity Press.
7. Jan, S. & Jacobson,W. (2000). Participatory Communication for Social change, Sage Publication, New Delhi.
8. Michael, K.(1999). Social Change, FES Germany.

9. Reeves, G. (1993). Communication and the Third World, , Routledge, London

10. Rogers, E. (1983). Diffusion of Innovation, 3rd ed.  Free Press, New York 

11. Saudanaudan, K. N. (1993) Perspectives an Development Communication, , Sage Publication, London 

	1. Development Communication: Reframing the Role of the Media" by Thomas L. McPhail. 
2. Communication for Development and Social Change by Jan Servaes (Editor).

3. Communication and Development: A Study of Two Indian Villages" by Everett M. Rogers. 

4. Communication for Development: Theory and Practice for Empowerment and Social Justice by Srinivas R. Melkote and H. Leslie Steeves.

5. Communication for Rural Development in Pakistan" by M. Shafique Sadiq. 

6. Media, Culture, and Society in Pakistan: Issues in Cultural and Media Studies edited by Shemeem Burney Abbas and Terence Gomez.

7. Mass Communication in Pakistan: History, Evolution, and Current Trends" by Imtiaz Alam.
8. "Mobile Communication and Society: A Global Perspective" edited by Manuel Castells, Mireia Fernández-Ardèvol, Jack Linchuan Qiu, and Araba Sey. 
9. "Social Media in South Asia: Critical Studies in Digital Citizenship, Identity, and Cultural Politics" edited by Aswin Punathambekar and Sriram Mohan. 
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	Course Description: 

By developing an understanding of a variety of theories of communication, students will achieve an understanding that permits a more flexible, useful and discriminating interpretation of human communication events.

Objectives:

1. To enable the students to have a better insight into the concepts and effects of media on individual and society.

2. To familiarize the student with various concepts underlying mass communication theories and models and their evolution.

3. To strengthen the theoretical knowledge in tradition of Mass communication,

4. to develop a critical thinking about different approaches of mass communication and enable them to analyze critically by assigning various activities about application of theories.

Outline:

· Meanings, objectives, characteristics and significance of theory.

· Relationship between communication theory and mass media research.

· Normative Media Theories.

· Mass media effect Approach

· Powerful Media effects (Magic bullet theory)

· Limited media effects(theories of selective influences)

· Two step flow of information

· Uses and Gratification theory

· Knowledge Gap Hypothesis

· Media Determinism

· Agenda setting Theory

· Cultivation Theory

· Theory of Spiral of silence

· Social Learning Theory

Note: The theories will be practically applied as theoretical framework in the research theses.

Outcomes:

Students will be familiar with 

· Previous researches in the field of communication theories and will understand Communication at various levels and its complexities in society. 

· To adopt different media theories in research methodology and designing messages.

· To identify and investigate the major theories in the various branches of communication studies.

· Use communication theories appropriately to understand and/or explain communication phenomenon. 


	Course Description: 

By developing an understanding of a variety of theories of communication, students will achieve an understanding that permits a more flexible, useful and discriminating interpretation of human communication events.

Objectives:

5. To enable the students to have a better insight into the concepts and effects of media on individual and society.

6. To familiarize the student with various concepts underlying mass communication theories and models and their evolution.

7. To strengthen the theoretical knowledge in tradition of Mass communication,

8. to develop a critical thinking about different approaches of mass communication and enable them to analyze critically by assigning various activities about application of theories.

Outline:

· Meanings, objectives, characteristics and  significance of theory.

· Relationship between communication theory and mass media research.

· Concept of one way and two way flow of information.

· Normative Media Theories.

· Mass media effect Approach

· Powerful Media effects (Magic bullet theory)

· Limited media effects(theories of selective influences)

· Cultivation Theory

· Uses and Gratification theory

· Knowledge Gap Hypothesis

· Media Determinism

· Opinion Formation, Spiral of silence

· Social Learning Theory

· Social Realities vs Mediated Realities

· Agenda setting, Framing, Priming and Gate keeping.

Outcomes:

Students will be familiar with 

· previous researches in the field of communication theories and will understand Communication at various levels and its complexities in society. 

·  To adopt different media theories in research methodology and designing messages.

· To  identify and investigate the major theories in the various branches of communication studies.

· Use communication theories appropriately to understand and/or explain communication phenomenon. 



	Recommended Books
	Recommended Books


	
	.

1. Mass Communication Theory, Stanley J. Baran and Dennis K. Davis Wadsworth, Belmont, 1995.

2. Essentials of mass communication theory, Arthur Esa Berger, Sage Publication, London, 1995.

3. Building Communication Theories, Fred L. Casimir(Ed) lawrance Eribaum Associates Hillsdale,1995.

4. Mass communication: theory and practice, Misteen Ali Hijazi, G.M. Naqqash.

5. Essentials McLuhan, Eric McLuhan, Frank Zingorne(eds)Routledge.1997

6. Chaffee, Steven H. 2000. Mass Communication Uses and Effects,3rd ed. MacGraw Hill, New York.

7. Joseph R. Mominick. 2004. The Dynamics of Mass Communication,5th  Ed. Mac Graw Hill, Inc. New York.

8. Werner J. Severin & James W. Tankard, Jr. 2003. CommunicationTheories: Origins, and Uses in the Mass Media, 3 . ed. Longman Group Ltd. London.

9. James Curran, Michael Gurevitch. 2000. Mass Media and Society,3rd . ed. St. Martin Press Inc. New York.

10. Mac Quill. 2003. Theories of Communication, 2nd ed. Longman Group Ltd. London.

11. Philip Rayner. 2003. Mass Media Studies: An Essential Introduction Rutledge, New York.

12. Defleur Melvin L. 1999. Theories of Mass Communication, 3rd  ed.David McKay Co. New York.

13. Joseph, Dominic. 2004. Mass Media Research 4 ed. Wadsworth Publishing Company, Belmont, California.

Dennis Everett, Marshall John. 2003. Media Debates. 2nd ed. Longman Publisher, New York


 Maj/MC-              
Video Editing & Graphic Designing
       Cr.  4(3+1)

Course Description:
Develop a basic proficiency with the tools and techniques available in standard digital video editing programs. Apply techniques for establishing or breaking continuity in a video sequence. Edit a video sequence to synchronize it to a musical soundtrack or dialog. Apply a variety of techniques for expanding or compressing the perception of time in a video sequence. In graphic designing, Students will learn and apply fundamentals of various software applications (such

as Corel draw, Illustrator and Photoshop), web design, image editing, drawing and graphic animation. These skills can be utilized for online and print publications. 

Objectives: 

1. Students will apply foundation concepts in non-linear video modification and editing.

2. Develop a basic proficiency with the tools and techniques available in standard digital video editing programs. Apply techniques for establishing or breaking continuity in a video sequence. Edit a video sequence to synchronize it to a musical soundtrack or dialog. Apply a variety of techniques for expanding or compressing the perception of time in a video sequence. Add title sequences to a digital video and animate the sequences using keyframes.

Adobe Premier 

· Introduction to Premiere

· Introduction to digital video and formats

· Adobe Premiere Workflow

· Setting up a new project

· Understanding the Interface

· Importing Footage

· Importing Stills

· Using the Source Monitor

· Using the Project panel

· Editing in the Timeline

· Navigating the timeline

· Using tracks

· Selecting clips

· Moving clips

· Edits: Trim, Rolling, Slip and Slide

· Lifting and extracting clips

· The pacing of cuts

· Changing the speed of a clip

· Using the Rate Stretch tool

· Time remapping a clip

· Types of transitions (examples)

· Adding a transition

· Adjusting a transition in the Effects Panel

· Previewing a Sequence

· Audio

· Editing audio

· Animating Motion and Effects

· What is a keyframe

· Animating Motion

· Export to a file for the internet

· Export to DVD

Final Cut Pro

· Understanding the Final Cut Pro Interface

· Working with Projects

· Organizing Elements 

· Playing and Navigating clips in the Viewer

· Navigating a Sequence

· Marking Clips

· Managing Project Elements

· Editing a Rough Cut

· Managing Timeline Tracks

· Adding Audio Clips

· Moving Clips in the Timeline

· Drag-and-Drop Editing

· Changing the Volume of Edited Clips

· Editing to Music

· Copying, Cutting, Pasting and Positioning Clips

· Trimming Overview

· Rippling Edit Points

· Rippling in the Viewer 

· Preparing Your Sequence

· Finding and Labeling Project

· Understanding Transitions

· Viewing Transition Options

· Applying Transitions

· Modifying and Copying Transitions

· Using the Transition Editor

· Changing Transition Parameters

· Previewing and Rendering Effects

· Editing and Organizing Audio Tracks

· Monitoring and Adjusting Audio Levels

· Applying a Title

· Creating a Credit Roll

· Changing Speed Properties

· Creating a Freeze- Frame, 

· Changing Clip Size and Position

· Applying and Viewing Filters

· Viewing and Modifying Filter Parameters

· Applying Audio Filters 

· Using a Color Correction Filter

· Animating Filters

· Understanding File Formats

· Exporting QuickTime Files

· Making a Timecode Window Burn

· Backing up Projects

Graphic Designing Outline: 

· Introduction to the Graphic Design Industry

· Introduction to the equipment & its usage (Computer, Scanner, Camera, Digital tablet, Printer) 

· Elements of Design (using graphic software like Corel Draw & Photoshop): Color, Line, Shape, Space, Texture, Value

· Principles of Design: Balance, Contrast, Emphasis/Dominance, Harmony, Movement/Rhythm, Proportion, Repetition/Pattern, Unity. Variety

· Typography: Anatomy of a letter, Typefaces, Typographic Measurement, Typographic Standards, Typographic Guidelines

· Creating images for print & web: Formats, Resolution, Raster Vs Vector

· Editing Images: 

· Ethics

· Copyright laws

Outcomes 

Students will learn and apply fundamentals of video editing and graphic designing software applications (such as Corel draw, Illustrator and Photoshop), web design, image editing, drawing and graphic animation. These skills can be utilized for online and print publications. 

Recommended Books

1. Excerpts from Adobe Premiere Pro CS5 Classroom in a Book By Kevin Monahan 

2. Editing Techniques with Final Cut Pro By Michael Wohl  

3. Editing Digital Video : The Complete Creative and Technical Guide

4. Robert M. Goodman (Author), Patrick McGrath (Author)Michael Wohl (Author) 

Semester 6

Allied Courses:
Allied
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	Course Description:

This course acquaints students with fundamental statistical principles and offers practical opportunities to carry out, comprehend, and communicate findings derived from the prevalent tests employed in the realm of communication. It will help identify and apply key concepts involving measurement; descriptive and inferential statistics; the unit normal curve and standardized scores; reliability and validity; estimators; and confidence intervals. It will also focus on key concepts involving statistical inference; sampling distributions; and hypothesis testing, statistical significance, practical significance, effect size and decision errors

Objectives: 

This course is designed to guides students through the statistics actually used in most empirical research undertaken in communication studies. Students will learn how statistics are used to provide evidence for research arguments and how to evaluate such evidence for themselves.

Outline: 

· Collecting Data on Variables 

· Variables and Hypotheses 

· Measurement of Variables 

· Introduction of SPSS and data entry

· Populations & samples, standard z scores

· Descriptive Statistics 

· Distributions, estimators, reliability & validity, confidence intervals
· Central Tendency 

· Doing a Study and Reporting Descriptive Information 

· Typical Measures of Central Tendency 

· Relations among Mean Median and Mode 

· Looking at Variability and Dispersion 

· Assessing Dispersion 

· The Relationship Between Measures of Central Tendency and Variability

· Inference, hypothesis testing, effect size; z & t-Test for One sample mean

· t-Test for Two independent/ dependent sample means
· Analysis of Variance (ANOVA)
· Test for One Sample Proportion Chi-square Goodness of Fit
· Chi-square Test of Association, 2x2 case
· Chi-square Test of Association, general case
· Pearson Product Moment, Spearman Correlation and Kendall Tau
· Simple Linear Regression 
Outcomes: 

Students will gain a solid understanding of statistical concepts and techniques, enabling them to apply these skills effectively in communication research. They will become skilled at interpreting and drawing meaningful conclusions from data, which is crucial for making evidence-based decisions in communication studies.



	RECOMMENDED BOOKS
1. John C. Reinard. (2006). Communication Research Statistics. Sage Publications. 

2. Andrew, F. Hayes (2005). Statistical methods for communication science. Routledge. 
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	Course Description:
This course will introduce students with the concepts of research. They will learn different types of research and get an understanding of research process. Each step of research process will further introduce them with related key elements of research process.   

Objectives:

This course will give the students an insight into the basic principles of scientific research. Students will further be sensitized with the relevant concepts of research to investigate the media related phenomena in contemporary society. They will know about the research process and also learn the literature search techniques. They will also distinguish between academic and other forms of writing. 

Outline:

What is research? 

Relation of research with communication theory

Types of Research

· According to purpose or Application of the research study.

· Applied Research

· Pure Research

· Action Research

· Evaluation Research

· Interdisciplinary Research 

· According to Objective in understanding the research

· Descriptive 

· Exploratory

· Correlational

· Explanatory

· Historical

· According to the nature of the problem or Inquiry mode.

· Theoretical

· Empirical

· According to the type of data collection.

· Primary

· Secondary

· According to the method and Approach

· ;Quantitative

· Qualitative 

· Mixed Method

· Difference between Quantitative and Qualitative Methods

· Quantitative Methods, survey, content analysis and experiments (Basic Introduction)

· Research Process

· Selection of Topic and writing problem statement

· Reviewing Literature

· Sources of Literature 

· Literature Searching Technique and Boolean Technique

· Introduction to Academic Writing and Research Journals

· How to Read a Research Article 

· Development of Theoretical and Conceptual Framework

· Clarification of Research Question and Hypothesis 

· Research Question and Hypothesis and their logic for any research design

· Research Design

· Difference between method, methodology and research design

· Concepts and Constructs

· Variables/indicators

· Measurement Levels of Variables (Nominal, Ordinal, Ratio and interval)

· Types of variables in a study (dependent, independent, mediating, confounding/intervening/extraneous, continuous, discreet, categorical)

· Scales for measurement of variables (Likert Scale, Thurstone and Semantic Differential)

· Sampling and its technique

· Concepts of Reliability and Validity of a study and scale 

Outcomes:

After taking this course, students will be able to demonstrate their skills for developing a research topic and collect related literature. Students will also be able to extract relevant information from a research article. They will be able to develop research question for a given topic and operationalize different concepts into variables.



	RECOMMENDED BOOKS

1. Creswell, J. W. (2014). Research design: Quantitative, qualitative and mixed method approaches (4th edition). Sage Publications. 

2. Kippendorff, K. (2018). Content analysis: An introduction to its methodology (4th Edition). Sage Publications. 

3. Wimmer, R. D., & Dominick, J. R. (2014). Mass Media Research: An Introduction    (10th Edition), Wadsworth, Cengage Learning
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 No. of Credit Hours:__  4 (3+1)_      Course Code: _ Maj/MC-        ____Year: _3 __                     Semester: _6_                              Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 
	Detail of New Course Contents

	Course Description:
This course will introduce the basic media production techniques. Students will learn these basics using the media tools of photography, film, video, audio production, and interactive media. They will apply these fundamentals by participating in hands-on group projects.  
Objectives: 
The purpose of this course is to build skills of visual expression by introducing students to video production technique common to every form of media products. In the process of learning these skills, students will be introduced to various video production techniques through class activities and hands on exercises. The emphasis in this class will be on lighting, video and audio production skills.

Outline: 

· Introduction to various types of media production equipment, such as cameras, microphones, lighting, and editing software

· Camera Lens and imaging system 

· Types of Static Shots

· Types of Dynamic Shots

· Camera angles (Horizontal and vertical)

· Rules of Composition

· Tape to Digital Cameras

· Grammar of the shots & edit

· Single vs. multiple camera technique

· Master shot technique

· Basic lighting technique 

· Types of lighting

· Design and set up lighting for different types of shoots

· Types of Microphones

· Techniques for capturing high-quality audio, including recording, mixing, and sound design.

· Adapting production techniques for specific platforms, including television, web, mobile, and social media.

· Fundamentals of scriptwriting for different media formats, including narratives, news, and documentaries

Class Projects:

In this course, students will complete practical class assignments and final project. Class assignments will include exercises of camera angles, shots and continuity rules. They will also do some other compilation assignments for the purpose of learning audio and video production. 

Outcomes: 

Students will learn all technical skills required for producing a good audio or video production. 

They will be able to organizing images and information into audio-visual narrative.



	RECOMMENDED BOOKS

1. TV field production and reporting fourth edition, Fredshook

2. Grammar of the edit by Roy Thompson

3. Fundamentals of TV production by Ralph Donald and Thomps span

4. Donald, R., & Spann, T. (2008). Fundamentals of television production. Pearson/Allyn and Bacon.




Maj/MC 


Photojournalism

                                4 (3+1)


DETAIL OF NEW COURSE FOR APPROVAL 
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Name of Academic Program: _BS Mass Communication_________
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 No. of Credit Hours:__4 (3+1)_      Course Code: _ Maj/MC-        ____
Year: _3 __                     Semester: _6_                              Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 

	Detail of New Course Contents

	Course Description:
This course aims the improvement of handful and specialized skill by acquainting students with a wide range of points in photography and its relationship with news casting.

The course aspires about the Media and guidelines overseeing the media in Pakistan and the connection between the public authority and the media with respect to Visual journalism. It will likewise acclimate them with various parts of photographic journalism by the media in the world as well as in Pakistan and examine the standards and upsides of visuals, which the media ought to follow.

Learning Objectives:

The students will examine the ways in which meanings and persuasion are created in photographic imagery. It also emphasizes on exploring and comprehending contemporary photographic concepts and practices alongside training of students to enter the professional arena of photojournalism and will also introduce the students to the basics of equipment used in photography like camera and lights.

· Students will also explore the power of visuals.

· Students will be able to understand the content and context of Single Image and its power in digital world.

· Students can be able to produce positive images and can be able to set or apply media theories.

Course Content

· Comprising of ‘Visualization Stage I , II,III & IV’. 

Comprehensive instruction in the use of DSLR, including an introduction to the department TV and Camera labs. Super-wide and telephoto lenses, flashes and other accessories (students with comparable cameras of their own may use them).

(a) The essential elements of good visual storytelling.

(b) How to photograph the single-image news and feature assignment.

(c) Techniques for developing and structuring professional caliber long-form photo stories.

(d) How to edit, caption, keyword and organize large numbers of photos and audio.

(e) Intermediate/advanced use of post-production software including Adobe Photoshop and Lightroom, a variety of photo content management tools (CMS) such as Photo Mechanic, and several online presentation tools such as iPhoto, Jux, and Wordpress.

· History and Historical Perspective from Pinholes to Pixels
· Photography Genres
a) Abstract Photography

b) Candid Photography

c) Conceptual Photography

d) Documentary Photography

e) Fashion Photography

f) Lifestyle Photography

g) Time-lapse Photography

h) Narrative photography

i) Snapshot Photography

· Photojournalism: Definition, Concept and Scope

· Photojournalism Genres

a) Political

b) Sports

c) Showbiz

d) Business

e) Crime

f) Accident - Spot News

g) Feature _ Documentary – Photo Essay

h) Environmental

i) War

· Ethics in Photojournalism

Contemporary Issues in Photojournalism Photography
· Photography Equipment and Techniques
· Camera 
· Lighting
· Shots Type
· Framing
· Digital Imaging
Project: At the end of the semester students are supposed to submit a practical based assignment of photojournalism in for the final evolution.  

Learning Outcomes 
1. You will know how the camera truly works, so you can take better photos using manual settings

2. You will know how to photograph in different scenarios like family portraits, landscapes, aerial, product, wildlife, and much more

3. You will know how to compose images beautifully with basic photography rules

4. You will know how to light your subjects with flash and natural lighting

5. You will know how to edit your photos like a professional

6. You will know how to make money with photography

7. You will know how to take better photos with your smart phones



	RECOMMENDED BOOKS

1: Digital Photography Complete Course: Learn Everything You Need to Know in 20

Weeks Hardcover – Illustrated, August 18, 2015 by David Taylor (Author)

2: National Geographic Photo Basics: The Ultimate Beginner&#39;s Guide to Great Photography

Paperback – Illustrated, November 12, 2019 by Joel Sartore (Author), Heather Perry (Author)

3: Photojournalism: The Professionals&#39; Approach [With Dvdrom] by Kenneth Kobre

4: ‘Zindagi aur maut kay darmyan chandd tasveeray’ , A photojournalistic book by Umair

ghani (2014)

5: Finding Lahore’ by Amna Zuberi (2019).




Year -4

Semester 7
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       3 (3+0)
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BoF Approval Date: __ 
	Detail of New Course Contents

	Course Description:
This course will introduce the students with the different approaches of research. They will learn quantitative research methods, survey, content analysis and experiments. They will get hands on training of SPSS software and learn some statistical tests as well. Students will get an understanding of qualitative research methods of data collection, interviews, focus groups and field observation. They will also acquire the knowledge of qualitative data analysis techniques. In addition, they will also get hands on training of a reference management software. 

Objectives:

This course will give the students an insight into quantitative and qualitative research methods and designs. Students will further be sensitized with the techniques of both quantitative and qualitative data analysis. They will also learn to develop and write a research proposal. They will also learn about the reference style of APA and a tool/software for managing literature and references. 

Outline:

· Approaches of Social Research.

· Positivist and Post Positivist Approach

· Interpretive Approach

· Critical Approach 

· Pragmatism

· Experimental Research and its design

· Survey Method and development of Questionnaire

· Content Analysis, its step and development of coding sheet

· Introduction to SPSS and data entry 

· Statistics: Descriptive and Inferential Hypothesis Testing: (ANOVA, T-Tests, Correlation, and Chi Square etc.)

· Qualitative Research Methods of Data Collection

· Interviews

· Focus group

· Field Observation

· Qualitative data analysis (QDA)

· Methods of Qualitative Data Analysis

· Qualitative Content Analysis

· Thematic Analysis

· Introduction to APA Reference Style 

· Reference management in MS Word

· Training of any one reference management software, Endnote/Zotero/Mendeley/Citavi

· Plagiarism and its type

· Proposal Writing 

· Formatting a thesis and its proposal

Outcomes:

After taking this course, students will be able to demonstrate their skills for both quantitative and qualitative research. They will be able to develop research proposal for a study and then write thesis or research report with right references and formatting.  



	RECOMMENDED BOOKS

1. American Psychological Association. (2020). Publication manual of the American Psychological Association 2020: The official guide to APA style (7th ed.). American Psychological Association.

2. Creswell, J. W. (2013). Qualitative inquiry and research design: Choosing among five approaches (3rd edition). Sage Publications. 

3. Lindlof, T. R., & Taylor, B. C. (2011). Qualitative communication research methods (3rd Edition). Sage Publications. 

4. Wimmer, R. D., & Dominick, J. R. (2014). Mass Media Research: An Introduction (10th Edition), Wadsworth, Cengage Learning. 


Maj/MC                       Advertising and Marketing Communication      4(2+2)               

DETAIL OF AMENDED COURSE FOR APPROVAL 
BY THE ACADEMIC COUNCIL

Name of Academic Program: _BS Mass Communication_________
Department: __ Mass Communication _______

Course Title :Advertising and Marketing Communication   

 No. of Credit Hours:_ 4(2+2)_      Course Code: _ Maj/MC-        ____Year: _4_                     Semester: _7_                              Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 
	Detail of Previous Course Contents
	Detail of Amended Course Contents

	Course Description:
It will enable students to learn about the significance of Advertising in contemporary world. The purpose of course is also to enable students to practically apply their skills while copy writing, media planning and making marketing plans.
Objectives:

This course covers the introduction of the basic concepts of advertising. The course is aimed at developing the deeper insight and understanding of students towards field of Advertising, its basic concepts and copy writing. It will enable students to learn about the significance of Advertising in contemporary world. The purpose of course is also to enable students to practically apply their skills while copy writing, media planning and making marketing plans.

Outline: 
· Concept of advertising, types and tools

· Advertising & Marketing Principles

· Advertising design and concepts

· Marketing mix and Integrated marketing communication (IMC)

· Difference between advertising, marketing, PR and Publicity

· CSR

· Corporate Identity, Branding and Consumer Behavior

· Advertising Research, PRE and POST 

· Inductive and deductive advertising 

· Strategic advertising

· Models and theories of advertising

· Appeals in advertising 

· Execution techniques  

· Story board, Animatics , AV board and Mood Board
· Campaign strategy

· New Media /digital Advertising

· Digital brand communication

· Copy writing

· Media Planning

· Design Thinking process 

· Storytelling

· Videography

· Semiotic

· Intertextuality and polysemy 

· Advertising in Pakistan 

· Case studies

· Structure of an advertising agency 

Outcomes: 

Students will be able to develop concepts and create ads on different products and services by applying the skills 

	Course Description:
The course is designed to provide students with a comprehensive understanding of advertising's role and significance in the contemporary world. Beyond the basics, it encourages students to delve deeper into the field of advertising, emphasizing the importance of creative copywriting, effective media planning, and the development of robust marketing plans.
Objectives:
1. Foundational Understanding: This course introduces students to the fundamental concepts of advertising, ensuring they have a solid grounding in the subject matter.

2. Deeper Insight: It goes beyond the surface-level knowledge, encouraging students to develop a profound insight into the world of advertising, including its historical context and evolution in the digital age.

3. Copywriting Skills: Students will learn the art of persuasive and creative copywriting, a crucial aspect of effective advertising campaigns.

4. Media Planning Expertise: The course equips students with the skills needed to plan and execute successful media strategies, considering various platforms and target audiences.

5. Marketing Strategy Development: Students will gain the ability to formulate comprehensive marketing plans, taking into account market research, consumer behavior, and competition analysis.

6. Practical Application: A significant emphasis is placed on practical application. Through hands-on exercises and projects, students will have the opportunity to apply their knowledge and skills in real-world scenarios.

7. Contemporary Relevance: The course highlights the ever-evolving nature of advertising in today's digital landscape, ensuring students are prepared to navigate and excel in the dynamic field of advertising.

8. Critical Thinking: Students will be encouraged to think critically and creatively, fostering problem-solving skills essential for effective advertising campaigns.

9. Communication Skills: Effective communication is a cornerstone of advertising. The course aims to enhance students' communication abilities, both in written and verbal contexts.

10. Ethical Considerations: It also addresses the ethical aspects of advertising, guiding students to make responsible and morally sound decisions in their advertising practices.

By covering these objectives comprehensively, the course equips students with not only theoretical knowledge but also practical skills, preparing them for a successful career in the advertising industry

Outline: 

· Concept of advertising, types and tools

· Principles of Advertising & Marketing 

· Marketing mix and Integrated marketing communication (IMC)

· Difference between Advertising, Marketing, PR and Publicity

· CSR and CSV

·  Consumer Behavior 

· Advertising Research, PRE and POST 

· Models of advertising (AIDA, Keller’s Model of Brand Equity, Elaboration Likely Model)

· Appeals & Execution techniques in advertising.

· Branding and Corporate Identity

· Digital Advertising & brand communication

· Concepts of Semiotic, Intertextuality and polysemy 

· Media Planning 

· Copy writing, Storytelling, Story board, Animatics , AV board and Mood Board

· Advertising in Pakistan  & Case studies

Project: 

At the end of the semester students are supposed to submit an advertising campaign in soft for the final evaluation.  

Outcomes: 

Students will be able to develop concepts and create ads on different products and services by applying the skills 



	Recommended Books
	Recommended Books

	1. - Kaynak, E., & Chan, T. S. (2014). Consumer behavior in Asia: issues and marketing practice. Routledge.
2. Kitchen, P. J. (2010). Integrated brand marketing and measuring returns. In Integrated brand marketing and measuring returns (pp. 1-8). Palgrave Macmillan, London.
3. Klapdor, S. (2013). Effectiveness of online marketing campaigns: An investigation into online multichannel and search engine advertising. Springer Science & Business Media.
4. Belch, G. E., & Belch, M. A. (2003). Advertising and promotion: An integrated marketing communications perspective. The McGraw− Hill


	.

1. Belch, G. E., & Belch, M. A. (2003). Advertising and promotion: An integrated marketing communications perspective. The McGraw− Hill

2. Brierley, S. (2005). The advertising handbook. Routledge.

3. Clow, K. E. (2016). Integrated advertising, promotion, and marketing communications. Pearson Education.

4. Fowles, J. (1996). Advertising and popular culture (Vol. 5). Sage.
5. Hoffman, B. (2003). The fine art of advertising. Stewart, Tabori & Chang.

6. Kaynak, E., & Chan, T. S. (2014). Consumer behavior in Asia: issues and marketing practice. Routledge.
7. Kitchen, P. J. (2010). Integrated brand marketing and measuring returns. In Integrated brand marketing and measuring returns (pp. 1-8). Palgrave Macmillan, London.

8. Klapdor, S. (2013). Effectiveness of online marketing campaigns: An investigation into online multichannel and search engine advertising. Springer Science & Business Media.

9. Percy, L. (2016). Strategic advertising management. Oxford University Press.
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	Course Description:
This course will develop understanding among students regarding different aspects of Public Relations and will also sensitize students about the application of Public Relations in contemporary era.
Objectives:

This course gives an insight to the basic concepts and process of Public Relations. This course will develop understanding among students regarding different aspects of Public Relations and will also sensitize students about the application of Public Relations in contemporary era. The students are able to apply the skills and use the tools of Public Relations to produce different writings/materials used in Public Relations
Outline: 
· Introduction to PR: Definition, Nature, Scope and history.

· Publics in Public Relations

· External Public

· Internal Public

· Process of PR: Research; Planning PR Campaigns, executing PR programs and evaluations.

· Introduction to the tools of PR: Spoken tactics, written, visual and new media.

· Public Relations in Pakistan: History; Government & Private PR; organizations of PR.

· Public Relations in different sectors

· Community

· Corporate

· Nonprofit Organizations

· Political Organizations

· PR department and PR personnel: Role of PR department; organization; role, 

· Responsibilities and Qualities of PRO.

· Difference between Publicity Propaganda and Advertising 

· Project at the end of the semester

Practice: 
The students are supposed to create PR campaigns for which they are directed to design pamphlets, calendars, diaries, banners, handbills, posters, comic books, letterheads, year books, souvenirs such as mugs, pens etc. They are taught how to make Press Release as well. While for the Video-based PR practice, they are taught how to make on-camera interviews, take surveys, make video news releases, conduct interviews and make personal appearances in crowds and seminars etc. 

Outcomes: 

Students will be able to design and execute Public Relations Campaigns for various organizations 


	Course Description:
This course introduces students to the principles, strategies, and practices of public relations. Students will learn how public relations professionals manage communication, build relationships with stakeholders, and maintain a positive image for organizations, brands, and individuals.

Objectives: 

· Understand the fundamental concepts and theories of public relations.

· Analyze the role of public relations in organizational communication.

· Apply public relations strategies and tools for various contexts.

· Develop effective communication skills required in the field of public relations.

· Critically assess ethical considerations in public relations practices.

Outline: 

· Definition and scope of public relations

· Importance of public relations in organizational communication

· Excellence Theory

· Two-Way Symmetrical Communication

· ROPE Model and SWOT Analysis 

· Relationship Management Model

· Audience analysis and segmentation

· Message development and persuasion techniques

· Building relationships with journalists and media outlets

· Press release writing and distribution

· Online media platforms and social media in public relations

· Planning and organizing PR events

· Developing and executing PR campaigns

· Evaluating the effectiveness of PR campaigns

· Impact of technology and digital media on PR

· Emerging challenges and opportunities in the field

Final Project:  At the end of the semester students are required to design a Public Relations campaign on any organization. 



	Recommended Books
	Recommended Books

	1. Newsom, D., & Haynes, J. (2007). Public relations writing: Form & style. Cengage Learning.

2. Newsom, D., Turk, J., & Kruckeberg, D. (2012). Cengage Advantage Books: This is PR: The Realities of Public Relations. Cengage Learning.
3. Smith, R. D. (2003). Becoming a public relations writer: A writing process workbook for the profession. Taylor & Francis. 
4. Smith, R. D. (2013). Strategic planning for public relations. Routledge. 
5. Treadwell, D., & Treadwell, J. B. (2004). Public relations writing: Principles in practice. Sage. 
Wilcox, D. L., Nolte, L. W., & Jackson, P. (2005). Public relations writing and media techniques. Pearson Allyn and Bacon
	.

1. Canfield, B. R. (1960). Public relations: principles, cases, and problems. RD Irwin.
2. Diggs-Brown, B. (2011). Cengage advantage books: Strategic public relations: An audience-focused approach. Cengage Learning.
3. Lattimore, D., & Lattimore, D. (2004). Public relations: The profession and the practice. New York, NY: McGraw-Hill.`
4. Lattimore, D., & Lattimore, D. (2004). Public relations: The profession and the practice. New York, NY: McGraw-Hill. 
5. Marconi, J. (2004). Public relations: The complete guide. South-Western.
6. Moloney, K. (2006). Rethinking public relations: PR propaganda and democracy. Routledge.
7. Effective Public Relations" by Scott M. Cutlip, Allen H. Center, and Glen M. Broom

8. This comprehensive textbook provides an in-depth overview of public relations concepts, strategies, and practices.




Mc/Maj -                                     Internship/ Field Experience                            3(3+0)    

Students are required to do internship in the following manner 
1. Broadcast Media (Television & Radio) Two months in TV & One month in Radio  

2. Advertising and Public Relations 
    Two months in Ad. Agency & One month in PR dept. 

3. Print Media 



    Three months in Newspapers 
4. Digital Media                                      Two months in digital media handling of any organization 
Mc/Maj-                              Social Media Strategies
                                3 (3+0)


DETAIL OF AMENDED COURSE FOR APPROVAL 
BY THE ACADEMIC COUNCIL
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Course Title           Social Media Strategies
 No. of Credit Hours:_ 3 (3+0)Course Code: _ Maj/MC-        ____
Year: _4_                     Semester: _7_                              Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 

	Detail of New Course Contents

	Course Description:
In this course, students are provided with the knowledge and skills necessary to effectively utilize social media in a business context. Students will gain insights into engaging consumers through a variety of tools, enhancing brand recognition, and meeting organizational objectives. Topics covered encompass the development of social media strategies, campaign management, and content creation across various social media platforms. Additionally, the course delves into the planning, promotion, presentation, and analysis of social media activities. It also addresses the management of risks, the preservation of reputation, crisis response, advertising methods, and strategies for promotion, all of which are vital components of successful social media marketing in a business setting. Upon completion, students will be well-prepared to navigate and excel in the ever-changing world of social media marketing.
Introduction to Social Media

Social Media Introduction
What Is Social Media?
Social Media Foundation Technologies
Social Media Communication Methods
Social Media Consumers
Types of Social Media
Mobile Social Media
Social Media Engagement
Introduction to Social Media Tools

Using Social Media in Business

Embracing Social Media
Business Adoption of Social Media
Organizational Goals for Social Media
Social Media Job Roles
Social Media Impact on Business
Boosting Brand Recognition
Advantages of Social Media in Business

Developing a Social Media Strategy

Social Media Strategies
Listening and Analyzing
Analyzing Market Segments
Personas
Targeting the Audience
Using a SWOT to Analyze a Social Media Plan

Creating a Social Media Campaign

What Is a Social Media Campaign?
Planning a Social Media Campaign
Campaign Project Management
Planning a Campaign
Campaign Strategies and Tactics
Developing Social Media Content
Curating Content

Social Media Platforms

Platform Selection
Choosing the Appropriate Platform
Facebook
Twitter
LinkedIn
Instagram
Pinterest
Google+
Media Sharing
Industry or Niche Platforms
Social Media Communities
Gaining an Advantage from Social Media Trends


	RECOMMENDED BOOKS

1. Zarrella, D. (2009). The social media marketing book. " O'Reilly Media, Inc.".

2. Hinchcliffe, D., & Kim, P. (2012). Social business by design: Transformative social media strategies for the connected company. John Wiley & Sons.

3. Safko, L. (2010). The social media bible: tactics, tools, and strategies for business success. John Wiley & Sons.




Semester 8
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BoF Approval Date: __ 

	Detail of New Course Contents

	Project Description:


	RECOMMENDED BOOKS




 Maj/Mac                                TV Production                                                      04(2+2)            

DETAIL OF NEW COURSE FOR APPROVAL 
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Name of Academic Program: _BS Mass Communication_________
Department: __ Mass Communication _______

Course Title     TV Production 
 No. of Credit Hours:_ 4(2+2)   Course Code: _ Maj/MC-        ____
Year: _4_                     Semester: _8 _                              Implementation Date: ________ 
BoS Approval Date: ___24th August 2023 _____ 
BoF Approval Date: __ 

	Detail of New Course Contents

	Course Description:
This course will introduce the basic structure of TV Production and enhance the skills and knowledge of the students regarding TV broadcast techniques. Course will be addressing the technical learning of the production phases for TV programs. Students will practise all kind of camera shots, movements, production rules and editing techniques through different practical demonstrations and projects. 

Objectives: 
The purpose of this course is to build skills of TV production by introducing to dramatic, narrative, documentary and non- theatrical productions.

These skills include:

· Organizing images and information into visual narrative

· Controlling the mood and viewer’s attitude towards the image and information on the screen

· Presenting interesting, involving and believable individuals and characters

· Conveying information and carrying sub-textual themes to the audience in an interesting and involving manner

Outline: 

· Script writing Introduction and Telling the Visual Story

· News & Program Production
· Production Process 

· Pre-production

· Production

· Post production


· Script Writing for Television Program

· Studio Production

· News Production

· Writing TV News

· Field Reporting/Field Production

· Investigative Reporting

· News Reports formats

· OC/VO/SOT/VOX POPS

· Copy Editing/Script Editing

· Interviews for News

· Introduction to Documentary and Short Film Production
· Six Modes of Documentary: i) Expository; ii) Poetic; iii) Observational; iv) Participatory; v) Reflexive; and vi) Performative.

· How to write initial proposal for Documentary, What is one liner, pitch and treatment

· Drama for television/film 

· What is drama? 

· Drama typologies 

· Characterization and Casting 

· The Plot Locations and Sets 

· Drama Production Process

· Five essential elements of Mise-en-Scène. 

· Video editing: the invisible Art
CLASS PROJECTS
Students will develop a news package from scratch till final product. At the end of the course, students will submit a project either a short film, documentary, music or poetic video. 

Outcomes: 

Students will learn the news and program production in detail. They will learn all technical skills required for producing a good program, a documentary or a short film. 

	RECOMMENDED BOOKS

1. TV field production and reporting fourth edition, Fredshook

2. Grammar of the edit by Roy Thompson

3. Fundamentals of TV production by Ralph Donald and Thomps span

4. Donald, R., & Spann, T. (2008). Fundamentals of television production. Pearson/Allyn and Bacon.

5. Shook, F., Larson, J., & DeTarsio, J. (2015). Television and Field Reporting. CRC Press

6. Zettl, H. (2011). Television production handbook. Cengage Learning

7. Introduction to Documentary by Bill Nichols. (Nichols, B. (2010). Introduction to documentary. Indiana University Press)

8. Writing directing and producing documentary films and videos by Allan Rosenthal. (2007). SIU Press

9. Making Documentary Films and Reality Videos by Barry Hampe. (Hampe, B. (2007).
10. Directing the Documentary by Rabiger (2020). 



       Maj/Mc                                    Radio Broadcast                                                     4(2+2)
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	This course will explain students about contemporary trends of broadcast journalism. It will introduce them with all the necessary skills to produce radio programs. 

Objectives: 

The main goal of this course is to give an introduction about radio journalism and its significance in media industry, this course will sensitize students about contemporary trends of broadcast journalism.

Outline: 

· Introduction to Radio programming and Formats 

· Radio News Structures and news values

· Reporting for Radio

· The news conference and press release 

· News Report (Duration, Inserts, SOT, Linking)

· News Reading and Presentation

· Program production

· Three stages of Production

· Script writing for radio

· Recording Basics

· Radio Interview

· Types of radio interview

· Research/Preparation of radio interview

· Questionnaire for radio interview

· Technical aspects 

· Radio Documentary

· Radio Feature

· Radio Drama

· Pre Production

· Production

· Post production

· Radio program editing

· Editing basics

· Audio Editing

· Adobe premier

· Knowing studio 

· Operating console

· Facing the Microphone

· Voice Training

· Tricks in the Studio

· The Magazine Program

· Characteristics

· Formats 

· Making commercials, Promos, Teasers

· Digital Technologies (live streaming) and Radio

· Final project production preparation; final project presentations

Outcomes: 

This course will give knowledge to students about the basics of radio journalism in the world and Pakistan. Moreover it will enhance their skills as broadcasters.

RECOMMENDED BOOKS

1.
The Radio Station: Broadcast, Satellite & Internet by Michael C. Keith, 2010.
2.
Radio Production by Robert McLeish, 2005.

3.
The Radio Producer's Handbook by Rick Kaempfer, John Swanson, 2004.

4.
On-Air: The Guidebook to Starting a Career As a Radio Personality by Jack Broady, 2004.

5.
The Office: The Scripts by Ricky Gervais, Steve Merchant, 2003.

6.
Something in the Air: Radio, Rock, and the Revolution That Shaped a Generation by Marc Fisher, 2000.

7.
Sound reporting: the NPR guide to audio journalism and production by Jonathan Kern, 2008.

8.
Reality radio: telling true stories in sound by John Biewen, 2011.

9.
Hello, everybody!: the dawn of American radio by Anthony J. Rudel, 2008.

10.
The Powerful Radio Workbook: The Prep, Performance & Post Production Planning by Vallerie Geller, Turi Ryder, 2000. 

11.
Modern Radio Production: Production Programming & Performance by Carl Hausman, Frank Messere, Lewis B. O'Donnell, Philip Benoit, 2011. 

12.
The Radio Handbook by Carole Fleming, 2002. 

13.
Creating Powerful Radio: Getting, Keeping & Growing Audiences : News, Talk, Information & Personality, Broadcast, HD, Satellite & Internet by Valerie Geller, 2000. 

14.
Programme Making for Radio by Jim Beaman, 2006. 

Radio production work text: studio and equipment by David Reese, Lynne S. Gross, Brian Gross, 2005.
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	Course Objectives:

· Demonstrate expertise in digital media tools, platforms, and technologies.

· Create and produce high-quality digital content across various formats.

· Develop strategic digital communication plans for brands and organizations.

· Understand the impact of digital media on culture, society, and business.

· Adapt to evolving trends and technologies in the digital media field.

Outline:

· Digital media's influence on communication, culture, and business

· Advanced graphic design techniques

· Video production and editing skills

· Audio production and podcasting excellence

· Interactive and immersive content creation

· Advanced strategies for social media engagement

· Social media analytics and performance measurement

· Influencer marketing and collaboration

· Crisis communication in the digital age

· In-depth exploration of digital marketing tactics

· Search engine optimization (SEO) and search engine marketing (SEM)

· Content marketing and storytelling in digital campaigns

· Data-driven marketing and analytics

· Virtual reality (VR) and augmented reality (AR) applications

· Artificial intelligence (AI) in content creation and personalization

· Blockchain technology and its impact on digital media

· Principles of user-centered design for digital experiences

· Usability testing and user research methods

· Designing for mobile and responsive interfaces

· Building and maintaining a digital brand presence

· Integrating branding strategies across digital platforms

· Managing online reputation and brand perception

· Ethical considerations in data collection and usage

· User privacy and data protection in the digital era

· Addressing ethical dilemmas in digital media content

· Understanding online consumer behavior

· Developing and marketing e-commerce websites

· Exploring subscription models and online marketplaces

· Collaborative project integrating knowledge from various modules

· Planning and executing a comprehensive digital media campaign

· Presentation of the project's outcomes and reflections

Final Project:  Students are required to design a Digital Media campaign on any issue or topic. They are required to demonstrate expertise in digital media tools, platforms, and technologies and create and produce high-quality digital content across various formats. Also, develop a strategic digital communication plan for brands and organizations.
Outcomes: 

Upon completing a course in digital media, students can expect to achieve a set of valuable learning outcomes that will equip them with the knowledge and skills necessary to navigate the digital media landscape effectively.



	RECOMMENDED BOOKS

1. Digital Media: Transformations in Human Communication" by Paul Messaris. 
2. "Digital Media and Society: An Introduction" by Adrian Athique
3. The Basics of Digital Media" by Leah A. Lievrouw. 
4. Media/Impact: An Introduction to Mass Media" by Shirley Biagi. 
5. Digital Media Primer" by Yue-Ling Wong
6. The Social Media Handbook" by Nancy Flynn and Theresa Cramer. 
7. Digital Marketing for Dummies" by Ryan Deiss and Russ Henneberry
8. The Content Code: Six Essential Strategies to Ignite Your Content, Your Marketing, and Your Business" by Mark W. Schaefer
9. Podcasting For Dummies" by Tee Morris and Chuck Tomasi. 
10. The New Digital Age: Reshaping the Future of People, Nations and Business" by Eric Schmidt and Jared Cohen. This book explores how technology and digital media are shaping various aspects of society and geopolitics.

11. Social Media Marketing: The Next Generation of Business Engagement" by Dave Evans

12. Digital Media Ethics" by Charles Ess. An exploration of ethical considerations in the digital media realm, discussing issues such as privacy, online behavior, and responsible digital citizenship. 
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	Objectives:

Students will be introduced to the importance of media and information literacy and what can be an effective role of media in all developmental spheres.

Outline: 

1.  Introduction to Media and Information Literacy 

· Media Literacy

· Information Literacy

· Technology Literacy

2. The Evolution of Traditional to New Media 

· Prehistoric Age

· Industrial Age 

· Electronic Age 

· New (Information) Age

3. Information Literacy: Defines information needs, locates, accesses, assesses, organizes, and communicates information 

4. Media and Information Sources 

5. Legal, Ethical, and Societal Issues in Media and Information 

6. Opportunities, Challenges, and Power of Media and Information (Economic, Educational, Social, and Political b. Threats, Risks, Abuse, and Misuse)

7. Current and Future Trends of Media and Information 

8. Media and Information Literate Individuals; 

· Improved quality of life

· Greater political participation 

· Better economic opportunities 

· Improved learning environment 

· More cohesive social units 

Outcomes:

Students will be able to develop critical skills to analyze the content and policies of different media and to evaluate their performance in respect of contemporary media.



	RECOMMENDED BOOKS

1. Communication & Social Change, Arun Bhatia, Akansha Publishing House, New Delhi.

2. Rural Development through Women’s Participation & Electronic Media, Sawalia Bihari Verma, Shir Kumar Singh, Pointer Publishers Jaipur 302 003 (Raj) India.

3. Cultural Heritage of Pakistan, Dr. Anjum Rehmani, Lahore Museum, Lahore. 

4. Human Development in South Asia 2000, Mahbub-ul-Haq, Oxford University Press.





